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Media 

 

Definition 

Media is a means of message delivery system to carry a message to a targeted audience. These 

include television, radio, books, newspapers, magazines, film, video and today, the popular 

internet. 

 

Types of Media 
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Types of Media 

 

 Type of Media 

 

Type of Media 

 

1 Television Factual: Full coverage, News Reports: Results, 

Highlights: Brief details, Educational: Coaching  

 

2 Newspaper News Reports: Results, Highlights: Brief details of 

the game, Educational: Specialist story 

 

3 Radio Factual: Full commentary, News Reports: Results 

and may be Educational: Specialist programmes 

 

4 Magazines News Reports or Educational providing general or 

specific information about aspects of sport 

 

5 Books Educational: Stories behind events, biographies & 

coaching manuals 

6 Videos/Films/DVD Educational: A coaching fitness series, Highlights: 

A recording of the best action 

 

7 Internet News Reports & Educational: Providing fast access 

to information 24-7 
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Positive Effects of Media Coverage 

The coverage of sport by the various forms of media can be extremely beneficial to sport. 

1. Money 

Media companies regularly pay large sums of money for the rights to cover a sports event or 

competition. 

Most of this will go directly to the sport involved. It also means the sport or individual clubs and 

individuals involved 

are even more likely to attract 

additional sponsorship. 

Example: Manchester United football club is now officially the richest sporting club in the 

world. Their success in the relatively new Premiership competition has brought in vast sums of 

sponsorship, despite the fact that Sky TV has paid millions for exclusive rights to live 

Premiership football. 

2. Education 

Watching, reading and hearing about sport has resulted in the general public being much more 

knowledgeable about all aspects of sport. 

Example: 

Documentaries, coaching series, discussions and debates are all 

now seen regularly as part of the day-to-day media coverage of sport. 

The build up to the Rugby Union World Cup in 2003 by the English team is now widely 

available in the form of both books and DVD, featuring many aspects of the game and 

individuals involved. 

3. Role Models 

Elite sports people can have a great influence acting as positive role models especially for young 

people, encouraging them to become active, lead healthier lives and stay in school.  

Example: 

David Beckham is a positive role model to both young and old alike because he projects the 

following image: 

 He is a family man – loves his wife and children 

 He keeps himself fit and healthy 
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 He works hard at his chosen profession – spends hours practising free kicks 

 He does not smoke 

 He prefers to be at home rather than out on the town partying 

 

4. Inspiration 

Elite sports people can inspire the average person to get involved in sport, encouraging greater 

participation especially among the young.  

For example, Paula Radcliffe’s performance in long distance events but especially the breaking 

of the world record at the 2003 London marathon, has resulted in running becoming more 

popular. 

5. An Aid to coaching 

Watching sport, particularly on TV can act as a real educational ‘tool’, showing people how the 

various skills and techniques of sport should be undertaken.  

Example: 

Close ups and slow motion replays of top footballers performing give a much better 

idea of how skills are carried out… 

6. Others 

 

 

 exciting.  

 

 

 

 

 

ion, sports can attract sponsorship, improving facilities, training and  

equipment.  
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Negative Effects of Media Coverage 

The various forms of media can be extremely beneficial to sport, but there is also a down side. 

Usually only the most popular sports get plenty of coverage; very little time or space is given to 

the less popular sports.  

As a result, this generally means that the less popular sports have less access to the money this 

can create. 

Example: 

A typical weekend of sport in the newspapers would include football, rugby, cricket, Formula 1 

and horseracing. 

1. Attendance 

Many more people now prefer to watch sport live on TV, rather than go to the match or event. 

This has affected ticket sales and has reduced the income a club or sport can gain from paying 

spectators. 

Sky TV and the ‘PremPlus’ option has made the situation even worse. 

More matches are available to watch on TV, at a cost which goes directly to Sky and not the club 

or sport! 

2. Overload 

Sports coverage by the various types of media continues to grow, during the football season, for 

example: 

Newspapers are full of information, results and sensational stories. 

Whilst the vast choice of TV providers: terrestrial, satellite, cable and digital, allows us to access 

football 

all day every day. 

Are we in danger of being overloaded with sport and put off? 

3. Privacy 

The constant need for sensational stories that will help sell more papers, means that the private 

lives of many sports people is not respected. 

Is the general public really that interested in this information? 
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4.  Demands 

The media now exert great control over many sports, in particular those it gives the most money 

too. As a result, it can now make demands in an attempt to make the sport more interesting for 

TV viewers.  

Example: 

Rugby League is now played in the summer. 

It was once a winter sport but clashed 

with Rugby Union. 

 

5. Sponsorship 

Sports that are not shown on TV or reported about in newspapers will struggle to attract 

sponsorship, leaving them further behind sports that are.  

Example: 

Hockey is rarely seen on TV and newspaper coverage is minimal if any! 

 

6. Sensationalisation  

Sensational news sells papers and increases viewers, so the various forms of media will make 

more money. As a result the media will often concentrate on ‘bad’ aspects of sport.  

Examples: 

 The taking of illegal drugs 

 Supporters fighting 
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7. Others 

Media companies influence scheduling times to maximise TV audiences.  

 

quarters to allow more advertising.  

 

 

 

 

 

 

 

ia may become very  

critical of referees‘/officials‘ decisions.  
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Task 1 

Define media 

 

Task 2 

How television is more efficient than newspaper to sensitize the public about sports? 

 

Task 3 

Write 2 positive and 2 negative effects of media coverage in the world of sports with 

examples. 

 


